
Graphic L icense

1.  End Products  must  be s ignif icant ly  different  than the or iginal  Resource.  You must  
combine the Resources  with other  creat ive elements  to  form an Original  Design.  An 
Original  Design would be something you put  t ime,  effor t  and ski l l  to  produce,  ensuring 
the Resources  are  not  the pr imary integri ty  of  the Design or  End Product ,  and you have 
combined the Resources  with other  or iginal  design work.  
The or iginal  Graphic  f i le  used to  create  the End Product  cannot  be extracted or  separat-
ed by the customer when the End Product  is  being sold to  the customer via  e lectronic  
means.  The customer is  only permit ted to  use the said End Product ,  but  not  the or iginal  
Graphic  f i le .

2 .  An End Product  For  Sale  can be ei ther  a  digi ta l  design or  physical  i tem that  you 
and/or  your  c l ient  intend to  sel l  to  more than a  s ingle  person for  any type of  fee  or  
charge,  but  ensuring that  no third par t ies  are  able  to  extract  the or iginal  resource.

3.  You are  not  a l lowed to  share ,  resel l  or  dis t r ibute  Graphics  on a  s tandalone basis  or  
include Graphics  in  the sale  of  template  products  (e .g .  a  websi te  theme or  logo tem-
plate) .

4 .  Graphics  shal l  only be used as  a  design element  of  an End Product .  Graphics  shal l  
not  be instal led,  embedded or  integrated in  any sof tware,  program, appl icat ion etc .  E.g.  
instal l ing our  Graphics  into an appl icat ion that  a l lows You to  select  our  Graphics  to  
make Your own T-Shir t  design is  s t r ic t ly  prohibi ted.

5.  Pat terns  are  a l lowed to  be pr inted direct ly  onto physical  products  without  a l terat ion.
Pat terns  used to  create  digi ta l  End Products  must  be used with other  design elements  to  
create  a  dis t inct ive new design that  does not  completely resemble the Pat tern used.  The 
or iginal  Pat tern f i le  used to  create  the End Product  cannot  be extracted or  separated by 
the customer when the End Product  is  being sold to  the customer via  e lectronic  means.  
The customer is  only permit ted to  use the said End Product ,  but  not  the or iginal  Pat tern 
f i le .

6 .  Fonts  can be pr inted on physical  products  (such as  t -shir t ,  mugs and shoes)  with un-
l imited pr int  run.  Under  the Commercial  Use,  such physical  products  can be sold.  Fonts  
shal l  only be used as  a  design element  of  an End Product .

You may use a  purchased Resource in  a  new End Product  as  long as  the End Product  meets  
the fol lowing requirements:
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1.  Graphics  cannot  be converted into other  formats  (SVG, EPS etc . )  and subsequent ly  
sold or  dis t r ibuted.

2.  Sub-l icence,  resel l ,  redis t r ibute ,  provide access  to ,  share  or  t ransfer  any Resources ,  
(e .g .  as  s tock,  in  a  tool ,  app or  template ,  with source f i les ,  and/or  not  incorporated into 
an End Product)  under  any circumstances,  not  even for  f ree .  Uploading any graphic  to  
a  web s i te  a t  a  resolut ion that  exceeds the display resolut ion of  the intended viewing 
device wil l  be deemed to  be an at tempt  to  redis t r ibute  the graphic .  You agree to  take 
al l  commercial ly  reasonable  s teps  to  prevent  third par t ies  f rom accessing and/or  dupl i -
cat ing the Resources .

3 .  Except  for  fonts ,  You are  not  a l lowed to  use the I tem on an “as  is”  basis  under  the 
commercial  usage ( i .e .  using the I tem as  i t  i s  without  using any independent  ski l l  and 
effor t  to  create  an End Product  is  not  permit ted) ,  as  this  would be t reated as  resel l ing 
of  our  I tems.  Fonts  are  a l lowed to  be used on an “as  is”  basis  under  commercial  usage,  
however  the fonts  must  be f la t tened and shal l  not  include the or iginal  OTF /  TTF f i les  
for  commercial  use.

4.  You are  not  a l lowed to  regis ter  the I tems or  End Products  incorporat ing the I tems 
( i .e .  logo design,  brand symbol)  as  t rademark in  any terr i tory.  You are  l icensing the 
non exclusive r ights  to  use the I tems,  therefore  the same I tems may be used by other  
par t ies  as  wel l .

 Restr ic t ions:
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